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Support for Department of Commerce’s G20 related activities

IBEF setup a Project management unit (PMU) for the Department of Commerce 

(DoC) to provide branding inputs and support related to G20 activities. The unit 

was responsible for end-to-end execution and to provide the branding inputs in 

various Trade and Investment Working Group meetings

BRANDING�AND
COMMUNICATION



BRANDING & COMMUNICATION

Supported Ministry of Culture for building a campaign on Indian 

culture 

IBEF collaborated with Ministry of Culture and Quality Council of India for on-

boarding and managing the branding campaign to promote the Culture 

initiatives and various monuments and places. The objective of this project was 

to highlight and make a positive perception of audience towards the Ministry’s 

initiatives, increasing awareness & public participation while initiating 

interactive marketing activities.

Development of a logo for Indian Millets

Developed the ‘Shree Anna’ Indian Millets logo and branding strategy in 

collaboration with APEDA. IBEF plans to launch a full-fledged branding 

campaign for the promotion of Indian millets in the coming months.

Aatmanirbhar Bharat Utsav

IBEF undertook branding and promotion of Atmanirbharat Bharat Utsav in 

association with ITPO. The branding and promotion plan for the event included 

outdoor advertising, print advertising and digital promotions
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BRANDING & COMMUNICATION

Bharat Mobility 

Branding and promotion of Bharat Mobility Global Expo 2024 was executed by 

IBEF, in association with EEPC. The plan for the event included outdoor 

advertising, print advertising and digital promotions
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Promotion of India’s participation at BIG 5, Dubai 

Executed the branding and publicity plan for India’s participation at Big 5, Dubai

BRANDING & COMMUNICATION

Uniform fascia for India’s participation at SIAL Canada

Designed the uniform fascia & mockups for India Pavilion that was being set up 

by various associations at SIAL Canada. 
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Branding and Promotion of India’s participation at Gulfood, Dubai

IBEF worked closely with APEDA to execute the branding and publicity plan for 

India’s participation at Gulfood, Dubai. The promotion plan for the event 

included outdoor advertising, print advertising and digital promotions. 

BRANDING & COMMUNICATION

Branding and Promotion of India’s participation at Magic Show

IBEF executed the branding and publicity plan for India’s participation at 

MAGIC Show. The promotion plan included event branding, outdoor branding 

and print advertising. 

Branding and Promotion of INDEE Kenya

IBEF created and executed the branding and promotion plan for INDEE Kenya 

that was held from October 11-13, 2023 in Nairobi, Kenya. In association with 

EEPC, IBEF undertook outdoor branding, print advertising and digital 

promotions in Kenya before and during the event. 
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BRANDING & COMMUNICATION

Promotion of India’s participation at Arab Health 2024, Dubai

IBEF worked closely with EEPC India and Pharmexcil to execute the branding 

and publicity plan for India’s participation at Arab Health, Dubai. The plan for 

the event included outdoor advertising, event branding and digital 

promotions.

Promotion of India’s participation at Automechanika Dubai 2023

IBEF executed the branding and publicity plan for India’s participation at 

Automechanika, Dubai. The campaign was executed in collaboration with 

ACMA and EEPC India. The branding and promotion plan for the event include 

event branding, outdoor branding, print advertising and digital promotions. 
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BRANDING & COMMUNICATION

Print advertisements for Bharat Tex 2024

IBEF supported in releasing the print 

advertorials for promotion of Bharat Tex in 

leading dailies and Business papers: Times of 

India, Economic Times, Hindustan Times, 

Indian Express, Business Standard, Amar Ujala, 

Dainik Jagran, Navbharat Times etc.

Print Advertisements

9 Year Achievement 

Booklet of the Department 

of Commerce

IBEF supported the design of 

the 9 Year Achievements 

Booklet of the Department of 

Commerce. 
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BRANDING & COMMUNICATION

S t a t e m e n t  o f  

Activities 2023-24 of 

the Department of 

Commerce

IBEF supported the 

design and printing of 

Statement of Activities 

of the Department of 

Commerce for 2023-24.

Foreign Trade Policy 

2023 & Handbook of 

Procedures 2023

IBEF supported the design 

and printing of Foreign 

Trade Policy & Handbook 

of Procedures.

Indian Institute of Packaging Brochure 

IBEF supported the design of the brochure depicting achievements of the 

Indian Institute of Packaging 
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IBEF Website

The IBEF website remained a premier source of information on Indian  

business and economy during the fiscal year 2023-24. It catered to numerous 

requests for information from various Indian embassies abroad, industry 

associations, government departments, news agencies, consultancies, and 

corporate entities.
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Knowledge Centre

Research and Perspectives

IBEF consistently kept its audience 

informed with regularly updated 

knowledge work s ,  i nc lud ing  

comprehensive business information 

reports on India's leading sectors and 

dynamic states. The daily news 

service, India News Alert, maintained 

its popularity among both domestic 

and international audiences.

India Adda Blog

The India Adda Blog on the IBEF website continued to be a vibrant platform 
showcasing the views of industry experts and stakeholders on contemporary 
topics related to the Indian economy and business. The blog featured articles 
covering major topics like technology, real estate, infrastructure, agriculture, 
tourism etc. The India Adda Blog has become a popular feature on the IBEF 
website, complementing its existing offerings like state and sector reports.



Sector and State reports

IBEF continued to deliver the latest information and data on key sectors and all 
states of the Indian economy. These reports were regularly updated to ensure 
the inclusion of important and relevant information. In addition to the reports, 
the website offered write-ups and infographics on various industries and states 
across India. The industry section remained one of the most visited sections on 
the IBEF website.

Indian economy content

IBEF remained committed to providing updated information about the Indian 
economy. Coverage of key events such as the Union Budget 2023-24 and the 
Economic Survey 2022-23 garnered significant attention from users. Other 
popular sections included domestic investments, foreign investments, trade, 
economy overview, and policy watch.

Knowledge Centre
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Case Studies

In 2023-24, IBEF continued to showcase its commitment to its mandate with 
insightful case studies. These reports focused on crucial topics such as Spiritual 
Tourism, Hotel Industry, Manufacturing Sector, India’s Trade Strategy and more. 
Each case study provided a comprehensive analysis, highlighting industry 
trends, challenges, and growth opportunities within these sectors. The efforts 
highlighted its role in promoting a deeper understanding of India's economic 
landscape and its emerging sectors on a global scale.



In an era defined by rapid digital growth, IBEF has continued to scale its digital 

presence to amplify Brand India's voice on the global stage. By strategically 

leveraging its website and social media platforms, IBEF delivers timely, 

insightful, and credible content to diverse audiences, including international 

investors, business leaders, academicians, and policymakers. This dynamic 

and data-driven approach has further reinforced IBEF’s role as a trusted hub 

for information on India's growth story.
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IBEF website: www.IBEF.org

The IBEF website stands as a 
cornerstone of digital outreach, 
offering in-depth analyses, industry 
insights, and economic updates. 
Recognized for its reliability and 
relevance, it serves as a go-to 
platform for stakeholders across 
b u s i n e s s  f o r u m s ,  t r a d e  
associations, research institutions, 
and the media.

In 2023-24, the website witnessed 
impressive growth, registering 3.57 
million web hits and 9.80 million 
page views. With an emphasis on 
user-friendly navigation, updated 
content, and visually rich resources 
such as industry reports, case 
studies, and market data, IBEF 
continues to drive organic traffic 
while expanding its global reach.

DIGITAL�MEDIA

http://www.IBEF.org
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DIGITAL MEDIA

IBEF on Facebook (www.facebook.com/IBEFIndia)

Social Media Outreach

With the increasing prevalence of new media, IBEF has established a strong 
presence on key digital platforms such as Twitter, Facebook, and YouTube. By 
consistently publishing credible and relevant information, IBEF engages effectively 
with its target audience, which includes researchers, academicians, and export 
promotion bodies. This proactive approach ensures that IBEF remains a vital source 
of information and a significant player in the digital media ecosystem.



DIGITAL MEDIA
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Twitter: @Brands_India



DIGITAL MEDIA

IBEF on Instagram (ibef_india)
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DIGITAL MEDIA

Social Media Cell set Up by IBEF for the Department of Commerce: 

The social media cell of DoC regularly updates the social media handles by 
posting recent trade related news, event highlights, policies, schemes, initiatives 
by the government and other information that is relevant and useful for the 
followers. 

Detail of the handles is as follows:

® Twitter: @DoC_GoI

® Facebook: @DeptofCommerceIndia

® Instagram: @india_deptofcommerce

® Twitter
— Total no. of followers increased on Twitter in 2023-2024 : 263777

— The total Tweet Impression in 2023-2024 : 93370

Twitter impressions represent the number of times users saw the tweet on Twitter. 
Among all the social media posts (including creatives, GIFs, cinemagraphs, 
Motion Graphics, Time lapse Videos etc).

® Facebook and Instagram handles were created in July 2019.
— Total no. of Followers on Facebook on 31 March, 2024: 14089

— Total No. of followers on Instagram on 31 March, 2024: 6102
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DIGITAL MEDIA

Following campaigns were executed during FY 2023-24 by the 
Social Media Cell:

● Did You Know - Tea

● Did You Know - Rubber

● Did You Know - Coffee

● Did You Know - Spices

● Did You Know - Seafood

● Logistics Performance Index 2023

● Government e Marketplace (GeM) has reached a record-breaking 
milestone

● Mobile Phone Exports

● #GeographicalIndication teas of India

● Spreading sweetness! - India's exports of natural honey

● #indiancoffee

● #IDY2023

●  #HarGharTiranga

● #SwachhBharat

● #WorldSpiceCongress2023

● #BharatTex2024

● #SpecialCampaign3

● #SwacchtaHiSeva

● #G20India

● #IPEF

● #Bharatmobility2024

● India-Australia #Economic Cooperation and 
#Trade Agreement (ECTA)

● #IndiaEFTA TEPA
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DIGITAL MEDIA

Following Twitter Events were executed during FY 2023-24 by the Social 

Media Cell:

● Empowering Farmers Across India: #e-NAM

● #IndiaSteel2023

● #SeafoodExpoGlobal2023

● Spain JCEC

● India-France Business Summit.

● #NationalMaritimeDay

● #EcoDiplomacyModule

● India-ASEAN Senior Economic Officers meeting held in 

Jakarta on 26 May 2023

● #G20India

●  2nd #TIWG

● 6th Creation Day

● 6th India-Canada Ministerial Dialogue on Trade & 

Investment

● Second edition of World Food India

● India-UAE CEPA implementation

● #InternationalDayofYoga2023. 

● 11th session of India-Slovakia JEC

● Joint Committee of the India-UAE Comprehensive 

Economic Partnership Agreemen
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● India-New Zealand round table meeting with industry and industry 

associations 

● Valedictory address of the Hon'ble PM, Shri 

Narendra Modi ji

● 3rd High Level Dialogue (HLD), co-chaired by the 

Hon'ble @Cim_goi, Shri Piyush Goyal along with H.E. 

@VDombrovskis, Executive Vice President of the 

European Commission

● 20th ASEAN-India  Economic Ministers Meeting

● IndiaLAC Conclave

● 7th BRICS Industry Ministers’ meeting

● 5th India-Vietnam Joint Trade Sub-Commission 

meeting

● India-Ecuador Joint Economic & Trade Committee 

(JETCO)

● 6th India-Azerbaijan Inter-Governmental Commission protocol

● National Conference on Strategic Trade Controls (NCSTC)

● #14thIndiaUSTP

● Joint Economic & Trade Committee (JETCO)

● #SourcexIndia2024

● 3rd AITIGA Meeting

● Induction Training of IFS Officer Trainee



DIGITAL MEDIA

Top Performed Articles:

Top Performed Graphic Tweets:
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IBEF vs. M/s Vishudha Rasayanee Private Limited (VRPL) 

IBEF continued to pursue the case for recovery of an outstanding loan of Rs 425 
lakhs from M/s Vishudha Rasaynee Private Limited through its law firm at Civil Court, 
Thane. The warrant against the judgements debtors was issued and attempts have 
been made to serve the same to judgement debtors. The Court has sought details 
and title report of the property of the judgement debtor to be attached. The 
valuation report has been brought on record and auction of the attached 
property is expected to take place soon.

GeM Procurement

IBEF continued to increase its procurement from the Government e-marketplace. 
In 2023-24, most procurements related to administration requirements like 
housekeeping material, housekeeping services, and official car services were 
procured from GeM.

IBEF Intranet Portal 

IBEF switched to Department of Commerce e-office for its e-file requirements. The 
IBEF Intranet Portal is being maintained for leave applications and other such HR & 
admin functions.
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AUDITED ACCOUNTS FOR 2023-24



26

ADMINISTRATION & ACCOUNTS 



27

ADMINISTRATION & ACCOUNTS 



28

ADMINISTRATION & ACCOUNTS 



29

ADMINISTRATION & ACCOUNTS 



30

ADMINISTRATION & ACCOUNTS 



31

ADMINISTRATION & ACCOUNTS 



32

ADMINISTRATION & ACCOUNTS 



33

ADMINISTRATION & ACCOUNTS 



34

ADMINISTRATION & ACCOUNTS 



35

ADMINISTRATION & ACCOUNTS 



36

ADMINISTRATION & ACCOUNTS 



37

ADMINISTRATION & ACCOUNTS 



38

ADMINISTRATION & ACCOUNTS 



39

ADMINISTRATION & ACCOUNTS 



40

ADMINISTRATION & ACCOUNTS 



41

ADMINISTRATION & ACCOUNTS 



42

ADMINISTRATION & ACCOUNTS 



ADMINISTRATION & ACCOUNTS 

43



India Brand Equity Foundation
16th Floor, Dr Gopal Das Bhawan
28, Barakhamba Road, New Delhi - 110001

Telephone: +91 11 4384 5501
E-mail: info.brandindia@ibef.org | Website: www.ibef.org
IBEFIndia
Brands_India


